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Meaning of M-Commerce
In broader sense M-Commerce means the delivery of

electronic commerce capabilities directly Into the
customer's hands anywhere, via wireless technology. In
short M-Commerce Is retall outlet in the customer's pocket.
Criteria for M-Commerce Services/Products

|, Limited but precise choice.

2. Predictable availability.

3. Doesnotrequire lengthy & depth decision making

4. Convenience.

Purpose of the study
colned In 1997 10

Mobile commerce was originally
mean' the delivery of electront commerce capab\\\r\es
directly Into the consumers hand anywhere via wire e;s
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The Global mobile commerce fo
include over 100 organizations and: (38
10th November 1997. Kevin Duffey is
chairman of the GSM Association. .
group of telecom directors of logical
then of orange, within a year span ;
joined the forum.

Many companies formed mobilg
their own like master card and Mo
them later member organizations St
Alcater and Vodafone began f
collaboration.

Driving M-Commerce
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of the Internet & E-Commerce. &
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dkn; customer satisfaction and
i.amy of electronic hand sets and
“, by the service provider and

). Similarly the forth part was related
'P services and quality of services.
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= The resylt of the study is baseq on the samp|e SUrvey
conducted. ;

= Theresuylts cannot be generalized as the sample size i
00 smal COmpared to the overall population of
South Bangalore Clty

Conclusion:

The Global mobilé co
include over 100 or
10th November

mmerce forum which came to
ganizations and launch in London op
[997. Kevin Duffey s the elected
of the GSM Association.
initiated by the group of telecom directors of logical and
virgin mobile and then of orange, within d Year span of time
100 companies Joined the forum, Many companies
formed mobijle commerce teams on thelr own like master
card and Motorola are one among them [ater member
organizations such as Nokia, Apple, Alcater and Vodafone
began a serles of tles and collaboration, Mobile commerce
related services spread rapidly in early 2000. Surprisingly
Norway Jaunched mobile parking payments, Australia
offered train ticketing through mobile device and Japan
offered on mobiles purchases of airline tickets.”

It was

-Mobile commerce gradually claimed the ladder and
explode the potentlal of mobile market through mobile
[phone manufactures such as Nokia, Motorola, Eriksson &
Qualcomm are working which carries AT&T wireless and
sprint to develop WAP-enabled Smartphone, which offers
fax, e-Mall and phone capabilities, Early 2014, brick and
mortar business owners and big-box retallers in
particular, have made an effort to take advantage of M-
commerce by utilizing a moblle capabilities |ike location-
based services ,barcode scanning and push notification to
Improve the customer experience of shopping In stores.
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